This study aimed to highlight the concepts of e-marketing through social networking sites and its role in the enhancement of small business projects; and the extent to which it is effective for proprietors of such projects. Questionnaire technique was used for collecting data from large number of individuals. Analysis of data was performed by using the analytic and descriptive approaches. The population was comprised of some directors of the small business projects in the Kingdom of Saudi Arabia. The study evaluated that there is a general recognition for the significance of using social networking sites in marketing. To advertise the products and services of the small business projects in consideration with social media sites as a modern method for e-marketing together with its widespread application, it is essential to utilize the need for taking advantage from the revolution of social networking sites in marketing sector. Doing so will give attention to creative activities related to the sorts of such small projects, and attempt to know continuously the latest electronic applications. The retrieved outcomes of the study demonstrate that how e-marketing and social networking sites support small business projects and identify the major obstacles faced by the proprietors in Saudi Arabia.
Introduction

Aims and Scope
E-marketing is referred as digital marketing, in which the services and products are advertised digitally via Internet. The study has been conducted to highlight the role of social networking in the enhancement of small business projects via e-marketing. Moreover, the study has emphasized upon the awareness of use of digital technologies while marketing the services of small business. The study specifically contributed in the field of marketing and small businesses, as well as the marketing of social networking sites among Saudi Arabia.
Problem Statement
The problem of the study revolves around seeking the activities into e-marketing via social networking sites and their role in enhancing small business projects. The research process covers the difficulties faced by the owners of small business in the implementation of e-marketing activities. The problems limit the ability of the owners of small business projects in the Kingdom of Saudi Arabia to achieve the maximum possible benefit of applying e-marketing. The study is contributed to the small business projects and their enhancements via social networking sites, which will be of great importance in the future.
Objectives
The objectives of the study are given below: 1) Recognize the importance of e-marketing through the social networking sites for small business projects.
2) Identify the level of application of e-marketing in small business projects through the social networking sites.
3) Highlight the extent to which e-marketing is effective in encouraging the proprietors of small business projects to continue their task, and to maximize the benefit disseminated by the social networking sites. through the social networking sites. 5) Identify the obstacles that hinder the success and prosperity of e-marketing in relation with the small business projects.
Importance of Problem
The research holds great significance due to certain factors that change incidents of contemporary projects from traditional marketing to internet marketing (or e-marketing). The remarkable increase in the role of electronic networking sites is a tangible phenomenon in marketing goods and services, and the lack of studies on identifying the impact of e-marketing on small business projects stimulate that the topic is somehow unique.
Relevant Scholarly Articles
The impact of transformation, which is currently witnessed across the globe in various fields due to the dissemination of digital technology, is not far from the marketing occupation. Marketing is considered as a necessary key for achieving the organization's objectives, which include specification of the needs of the consumers and satisfaction of clients in such a manner that is more effective and efficient than the competitors. E-marketing is helpful for saving huge costs, reducing risk ratio, and provision of golden opportunities that stimulate young people to engage in the process of practical life and commencement of their small business projects (Abu Radwan, 2006; Ali, 2007) .
Research Questions
The research questions of the study are given below: 1) What is the role played by e-marketing through social networking sites in regards of small business projects?
2) What are the necessary foundations for the success of e-marketing through social networking sites?
3) What are the methods required for the enhancement of marketing the goods and services of small business projects via social networking sites?
Literature Review
Maysah Khallah (2003) posited to realize that to which extent the Saudi business organizations at the private sector practiced the e-commerce as an effective means for enhancing the organizations' marketing capabilities. The results of the study indicated that the overwhelming majority of participating organizations have websites on the Internet. Ali Al-Amir (2007) aimed to monitor the reality of e-commerce in the Kingdom of Saudi Arabia. The result indicated that the trend of internet users in Saudi Arabia depends on the difference in monthly income and the level of education.
Sharman & Al-bwaanh (2011) sought to find out the guide of industrial enterprises in Jordan. The study also identified the importance of e-marketing and its effect on the quality of service. The result of the study indicated that there was a positive relationship existed between the profitability of the enterprise and the opening of new markets (Altai et al., 2009; Grahl, 2013) .
E-marketing
The advancement in information systems is considered as a new qualitative leap that contributed to serve in different marketing activities. This advancement has given marketing personnel the opportunity to ponder over practicing the activities via Internet. These activities are commonly termed as e-marketing. The practice of marketing activities through Internet is considered as the mean for having an access to millions of potential customers all over the world that belong from different age brackets, culture and sex (Welson et al., 2011; Bear, 2013) .
Importance of E-marketing
Since the early 90s, e-marketing has been increased astonishingly across the globe. It is essential that the importance of e-marketing must be realized, because it has a positive impact on the development of the economy. It necessitates to thoroughly consider the real situation of e-commerce, which still requires the adoption of legal security and safe customs procedures operations (Yousuf, 2006; Assiri, 2004) .
Importance of the Social Networking Sites in Marketing
Since the inception of social media, the business organizations have faced various challenges regarding the customer satisfaction, stiff competition and target population. Thus, traditional selling and buying activities were failed to meet the needs of customer who were aspired to have a continuous contact with the business organizations (Kyle, 2010; Kelly et al., 2010) .
The cluster of information provided on various social media sites has gained tremendous interest among people all over the world. Additionally, it is also helpful for reducing the risks and costs of marketing campaigns (Maisa, 2003; Member, 2013; Ghali, 2012) .
Most Important Obstacles of Marketing through Electronic Social Networking Sites
The biggest challenges that confront by organizations via marketing through social networking sites include the shortage of time, lack of certainty and credibility, relative absence of security and privacy, and inadequacy of knowledge about the social networking sites (Mahmoud Abdel Samie, 2012, p. 19; Cao, 2013) .
Small Business Projects
Small business projects are highly dedicated to meet the needs of local consumers, which are ultimately helpful in the development of economy. Additionally, such small projects benefit the community by creating job opportunities for citizens, and positively contribute in the reduction of unemployment. The government should fulfill the financing needs of proprietors and provide due training to staff so, that they can better represent their products locally, regionally and internationally (Al-Sharman, Ziad, & Albwaanh, 2011).
Ways for Supporting the Marketing of Small Business Projects at Social Networking Sites
In respect with the support of small business projects, the following steps should be undertaken:
• It is essential to establish a commission for small business projects that is responsible for providing necessary consultancy, studies and information during the inception stages. Moreover, the commission is also responsible for the development of e-marketing methods through social networking sites and protects the rights of both investors and consumers.
• It is strongly recommended that electronic information bank must be established, which is helpful for assessing the accurate figures and statistics.
• To establish a fund that secures financing for small business projects.
Method
Descriptive methodology was used to illustrate the importance of e-marketing through social networking sites and its role in supporting small business projects. Analysis of data has been performed through SPSS. T-test, One-way Anova and Scheffe Test have been employed for identifying the significance of the collected data.
Population
The population was represented by the mangers of small business projects in Saudi Arabia. The population is specifically based on the managers who were extensively engaged in e-marketing via electronic social networking sites.
Size and Type of Sample
The sample was selected from the population of owners and managers of small business projects within the Kingdom of Saudi Arabia. Total 277 questionnaires have been distributed electronically but only 146 project's representatives have responded that only constituted 75% of the total sample. The results depicted in Table 1 indicate that the total sample was comprised on 48 males and 95 females. Table 2 indicated that 63% of the sample respondents have university degree; whereas, 26% and 11% of the respondents have secondary school education and intermediate certificate.
Results
Distribution of Sample'S Members by Sex
Distribution of Sample'S Members per Educational Qualification
Correlation and Validity Analysis
The correlation coefficient between the degree of each axis and the overall degree related to the role of e-marketing via social networking sites in regards of small business projects is mentioned in table 3. The result depicted in Table 3 signifies the range of correlation coefficient between (0.541) and (0.866). This implies that there is a high degree of internal consistency and a high degree of validity of the clauses (expressions) in the study questionnaire.
The correlation coefficients of clauses (expressions) of every axis, in relation to the overall degree of the axis are mentioned in Table 4 . 
Questionnaire Reliability
The equation of Cronbach Alpha was opted to check the reliability of the questionnaire. Table 5 showed the reliability coefficients generated by the equation of Cronbach Alpha.
The questions mentioned below are useful to analyze the results of the study.
First question:
To what extent the significance of e-marketing via social networking sites at small business projects is recognized from the point of view of the sample's members? Table 6 displayed arithmetic means, standard deviations, and the order of expressions pertaining to the importance of e-marketing through social networking sites (social media) at the small business projects from the viewpoint of the sample's members. Vol. 9, No. 1; 2017 It is conspicuous from Table 6 that the arithmetic mean of expressions of the axis on the importance of e-marketing through social networking sites at small business projects were ranged in between of 3.86 to 4.59.
Second question: To what extent is e-marketing effective in encouraging proprietors of small business projects and in maximizing the benefit of the spread of social networking sites?
To answer the second question of the study questions, 10 expressions were allocated for measuring the opinions of the respondents on the effectiveness of e-marketing in encouraging proprietors of small business projects and in maximizing the benefits of the spread of social networking sites. Following are the details of the results extracted from the answers of respondents: Results from Table 7 have indicated the arithmetic mean of expressions of the axis on the effectiveness of e-marketing in encouraging proprietors of small business projects were ranged in between of 2.46 -4.55.
Third question: What are the difficulties that confront the proprietors of small business projects when they practice electronic marketing via social networking sites, and that constitute obstacles that hinder the success of these projects?
In order to answer the third question, 10 expressions were allocated for measuring the opinions of the sample's members on the difficulties that confront by the proprietors of small business projects. Proprietors when practice electronic marketing via social networking sites and the obstacles constituted to them, hinder the success of these projects. Following are the details of the results extracted from the answers of the respondents: The fear of customers of using credit cards and the lack of development regarding the electronic payment systems may cause certain selling transactions of the business project to be blocked.
1.51 0.956 10 1 absolutely don't agree
The general arithmetic mean and agreement degree for the difficulties that face the small business proprietors when they practice e-marketing through social networking sites; and that constitute obstacles impeding the success of these projects.
2:38 1 don't agree
The results of Table 8 have indicated the arithmetic mean of expressions of the axis on the difficulties that are faced by the small business proprietors when they practice e-marketing through social networking sites were ranged between 1.51 and 4.06.
Discussion
Majority of the managers and promoters of small business projects at the social networking sites were females with percentage more than 67%; whereas, the percentage of males were only 32%. Furthermore, majority of the small business projects, which market their products and services via the social networking sites, were managed by individuals. These individuals hold higher university degrees and constitute 63% of the sample. It is indicated that highly academically qualified Saudis market their products through social networking sites and simultaneously achieve self-sufficiency. With respect to the effectiveness of e-marketing and the level of its application at the electronic social networks sites, a large proportion of the respondents indicated their agreement on the expression that they totally depended on marketing via social networking sites. Moreover, the most prominent difficulties faced by the small business projects were represented in the attraction of clients and gaining their confidence. The proprietors and managers who want to market their products via social networking sites must prepare required preliminary feasibility studies that provide the useful guidelines for the implementation of these activities. Innovation in the quality of small business projects must be taken into account and that concentration must be made on the basic characteristics of the products and services. At conclusion, exhibitions must be conducted and support specialized electronic sites and blogs that must be provided for the due promotion of the products and services of small business projects. It is strongly recommended that in future, the role of e-marketing must be assessed by using cross-cultural comparison in different countries. Moreover, the role of social networking sites and e-marketing must be evaluated in different parts of the world. The research was limited to some small business projects. As a recommendation, future studies must be conducted to identify the impact of e-marketing in large and medium sized companies.
